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Hey there, | just got back from vacation. And if you have ever returned
from one, you already know what my week looks like right now. Emails.
Slack messages. Tasks tagged with my name that somehow multiplied

while  was gone.

Still, the newsletter waits for no one. Welcome back to another edition of
The Markup Mindset.



https://dashboard.mailerlite.com/preview/165221/emails/184172598818506184
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This week we are covering:

1. Claude Code x n8n

2. How we create marketing reports at Hackmamba

3. A random thought on what good marketing actually means

Let's get into it.

Before we start, a word from this week’s sponsor:
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Plan, write, review, and distribute marketing
content at 10x speed with Boki.

Most content teams juggle 5+ tools just to ship one piece of content.
Boki fixes that. One place to plan, write, review, and distribute, with an Al
co-pilot that keeps things moving without the slop. Teams at Cloudinary,

HCL Tech, Replit, CodeRabbit, and Mintlify already use it. So do we at

Hackmamba, and we ship twice as fast.

Lets Start

1. Claude Code x n8n



https://www.boki.io/?utm_source=email&utm_medium=newsletter

Claude Code is pretty wild. | just built a social listening tool and a
commenter agent in under an hour. With a single prompt, it generated

the workflow and pushed it straight to my n8n instance.

| still need to review how good the workflow actually is. Will keep you all
posted.

Q
X

nnnnn

If you are looking to build n8n marketing workflows using Claude

Code, below is the best resourcel

Built By Claudf

2. This is how we create marketing reports at
Hackmamba

Q12026 just wrapped up, and we ran our quarterly review. Same thing we

do for our clients.

The goal is simple. What worked. What did not. What to double down on.



https://www.youtube.com/watch?v=B6k_vAjndMo
https://www.youtube.com/watch?v=B6k_vAjndMo

We have been using Gomarble for this. (No, we are not their affiliate
partners)
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Emiail is the highest-quality US channel in Q1 2026 a1 76.9% engagement — meaning 77 out of every 100 US newsletier visitors are genuinely
engaging. Organic Search delivers a consistent 49-35% engagement throughaut all quarters and is the most stable quality channel. Onganic Social
had low engagement in Q2 (29.9%) but improved dramatically to 56.5% by Q1 — a smaller but better-qualified US social audience, Paid Social
(Twitter CPC, Q4 only) was catastrophically poor at 9.4% — the worst US channel quality across all pericds. Direct’s 9.3% engagement in Q3 is the
smoking gun for the bot spike

United States — Channel Share Shift & What Worked

This is how it works:

e Connect your data sources: GA4, Google Ads, Meta etc. via google
auth.

e Create and add your prompt: “Create a Q1 2026 report with
channel performance, drops, and reasons”

e The report is ready in seconds.

This saves hours of manual reporting and gives you something you can actually act
on

3. A random thought on “good marketing”

Everyone is doing marketing in one form or the other. But very few have

an opinion.

If you disagree with something, say it. If you have a thought, share it in the
open.

| have seen posts on things like return-to-office policies, layoffs, or even
founders talking about their salaries bring in more leads than perfectly
targeted ICP posts.

People engage with opinions. That’s how it works: opinions — resonance
- connection - brand recall.



https://www.gomarble.ai/
https://vimeo.com/1181148260?share=copy&fl=sv&fe=ci
https://vimeo.com/1181148260?share=copy&fl=sv&fe=ci

Try it for yourself )

That's it for this week.

If any of these topics sparked a thought or you are seeing similar
patterns on your end, | would love to hear from you.

More fromus:

1. How to create developer video content? I ran a survey

2. How Cloudinary grew organic traffic by 88% in 5 months with

developer-focused content

3. How to launch a developer tool on Product Hunt in 2026
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